ecolean

a lighter approach to packaging



BRAND STRATEGY AND WAY FORWARD






Lightweight and modern food packaging

Known to be packaging liquid goods such as juices, milk, etc.
Extremely convenient to use and store

It has reduced raw material used in packaging

Saving energy and resources in return

Produces less waste after the use

The current tagline is “a lighter approach to packaging”
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To penetrate in the market and be the first choice of the businesses and
consumers contributing in an eco-friendly environment
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What is Ecolean?
Who is it for?
What does it do?

The need to create a ground base in Pakistan region
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Establish a strong personality
on digital platforms

et the brand’s message
across to its target audience

Drive relevant engagement on
the digital front
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PROTECTING ”’\
FOOD, PEOPLE AND FUTURES
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DIGITAL STATE

ecolean

Tetra Pak

Pakistan
@TetraPakPakistan

| Home
About

Photos

# Status
Videos

Likes F Write som
Posts

Notes
Photos

Create a Page

pmpany in Lahore, Pakistan
Invite fnends to like this Page

picome to the official Tetra Pak Pakistan page.
ce 1952, we are committed to protecting
what's good. Check in for our latest news.
Follow us on Twitter @ TetraPakPK.

£ 235,340 Likes
m Osama Hasan and

236K Fans

Tetra Pak @

rapak

Since 1952, we have been committed to
protect what's good. Follow us for our
latest news, campaigns and information
about recycling and sustainability.

Q Giobal

& tetrapak.com

[ii] Joined April 2009

8.6K Followers

%) The indus ry’'s highest-capacity
homogenizer is also the one with the
lowest TCO. bit.ly/218KpzO

2 Follow

Who to follow - Refresh - \iew sil

. ™~ Adeeqa Lalwani ¢
2 Follow

Fatima Malik @

2+ Follow

Faizan Muna
ﬁi 2+ Follow
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Tetra Pak

sww.tetrapakusa.com
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Tetra Pak: Prot gl

B Ao 2 Tﬁjtra Pak Brasil

SRVOImE Meet OurPackages m About Tetra Pak hl Respon ST
Peiotey % Tetra Pak C&C
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>
73 Tetra Pak Arabia Area &390 MK
> S rnoe
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Tetra Pak Russia

} ‘b) 0:00 / 5:37 Subscribe Annual Dairy Index m Variety in Milk Pro... m Benefits of Milk m Generational Tren... m Flavors

3.1K Subscribers 368 Followers
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Y CONTENT THEME & CAMPAIGNS ecolean

ECO-FRIENDLY PACKAGING
| CAMPAIGN — #InnovateAPlate
Current focus of
the main content CAMPAIGN - #LegendairyTreats

Combine different

packaged and Generic posts on ABOUT THE COMPANY

proce;sed f°9d ina dairy products
plate innovatively packaged and
processed by TetraPak

Self branding



THEMES

RECENT CAMPAIGNS

Tetra Pak Pakistan

ceMatters? It really does! #TetraPak beverage cartons
protect what they contain by ensuring full nutrition, form and taste!

L

Product / Innovation

Tetra Pak Pakistan

£

Amazed with all the creative ways you all can #InnovateAPlate! Thank you
for sharing your ideas with us!
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#innovateAPlate

Tetra Pak Pakistan

are the catalyst for change so we make sure their ideas are

nurtured!

S
GETTING INNOVATIVE THOUGHT
THROUGH THE WHOLE
IN IS KEY. PEOPLE AT
EVERY LEVEL ARE ENCOURAGED
TO FOSTER CREATIVITY.
AWAIS BIN NASIM,
MEA®, TETRA PAK
7 Tetra Pak Pakistan

Recycling has many benefits! Take a pledge with us to use a recyclable
oeverage carton to create something new! leNow
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#RecycleNow

~nvex

nteractive



W WHOIS



¥ TETRAPAK VS. ECOLEAN ecolean

Food processing specialist Convenient to use
Cater to wider food range Eco-friendly
Pioneers Cheaper
Working for human welfare Durable
Focus on Middle East and Africa Lightweight

Recyclable Microwaveable




Saves energy
Lighter package saves energy

Creating a lighter world
saving fuel during distribution and less waste
produced means less visits from recycling
companies

Cost-effective
due to less wastage and resources used, its cost
is cheaper

Eco-Friendly
the packaging is made keeping the
environmental factors in mind

Uses less raw materials to begin with
- /) An Ecolean package weighs 50-60% less than a
conventional liquid food carton or bottle

Weighs less than most standard liquid
containers

~/‘@ﬂdﬂ/1 Reducing the amount of packaging material

used, transported and disposed

Reduces raw material
Using less material save on resources, lighter
package

ecolean Flexible Packaging
the air-filled handle makes it easy to get a grip
on and pour while the packaging allows to get

the content out of the package
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24 and above
Male/Female
SEC - A, B and B+

CORE TG:
Household consumers
Corporate personalities, Businesses
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Awareness

Create awareness
about the brand
through digital
platforms
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Talk about its
contribution to a
better
environment and
sustainable future

of businesses
and consumers
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2> GROWTH IN SOLID WASTE GENERATION ecolean

54,888 tons of solid
waste is generated in

Pakistan every day

Source: National study on privatization of solid
waste management in eight cities of Pakistan,
EPMC, 1996



> WASTE GENERATION — POPULATION WISE ecolean

Table 3. Solid waste Generation on the basis of population for 2004

Population | Population | Solid Waste Waste
(Million) (Million) Generation | Generated | Tons/year
1998 Census : e Tons/day

3.420.650
| Bannu| 0046 | 0054 | 0439 | 24 | 8760 |
| sibi| o008 | 0095 | 0283 | 27 | 9855 |

Remaining 27.261 31.818 0.453 14.414 5.261.110
urban areas

Rural Areas 88.121 102.853 20,108 10.624.420
Sub-Total 130.579 152409 | | 53280 | 19.450.485

Add 3 % for 1.599 583.635
hazardous
waste

GTotal | | [ | 54388 | 20.034,120 |

Source: National study on privatization of solid waste management in eight cities of Pakistan, EPMC, 1996
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> PHYSICAL COMPOSITION OF WASTE (% WEIGHT) ecolean

Eubbe

I—I
S R T R R R
“Cardboard | 160|240 | 150 | 190 | 130
Rags | 520 | 840 [ 470 | 430 | 510 |
_

Bones |

_

Leaves: grass

_

Stones

Source: National study on privatization of solid waste management in eight cities of Pakistan, EPMC, 1996



SOLID WASTE MANAGEMENT

collection, transportation and disposal

51-69% of the total waste generated is collected

The uncollected waste, i.e. 31% to 49% remains on street

The waste generated per household is 5.5 kg
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Because Your Health Matters



PRIMARY PLATFORMS SUPPORTING PLATFORMS

Mass TG Engagement KOLs and Outreach

Digital Storytelling
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CONTENT THEME

Product Centric

TONE OF VOICE

Eco-friendly

Environment and

Facts

Corporate

About the Brand
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PRE-HYPE

e Creating hype
around going-
green factor

e Communicating
environmental

facts and figures

LAUNCH

e Informative posts
about the brand

o

POST-LAUNCH

information
about the
packaging and
its use

An interactive

campaign
involving the
target audience
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> CONTENT IDEAS ecolean

TETRA

The innovation factor in Ecolean

packaging, how it’s beneficial to the
environment and you

A CARTON PACKAGE THAT IS EASY TO CARRY,
STORE, OPEN AND RECYCLE!




An Ecolean package weighs 50-60%
less than a conventional liquid food

carton package or bottle
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AGRIPA MUN
ENVIRONMENT
SOUTH AFRICA,
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