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FACEBOOK PROFILE
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DIGITAL LANDSCAPE
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Current value sales of pol-
ishes rose by 13% in 2015
in Pakistan

Rapid urbanisation, inclination to-
wards a modern lifestyle, Media
awareness campaigns
All helped drive growth of polishes
in 2015.
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The growth is ex-

pected because of The growth will also
rising employment be observed due to
and literacy rate rapid urbanisation and

due to which there O P PO RTU N ITI ES growing income of

is a higher demand middle-class consu-
for formal shoes mers.

- EuroMonitor - EuroMonitor

-
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é

its brand Guerlain
Cherry Blossom shoe
polish is
widely available in
the country
- EuroMonitor

COMPETITORS

Reckitt Benckiser
Pakistan retained
the lead in polishes
with a 31% retail
value share in 2015.
- EuroMonitor

Available Product
line:

Solid, Liquid, and
leverages its strong
distribution network
throughout the
country
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KIWI Shoe Care Walk lixe anything is possidle with K
< your style head-10-5hoe S0 you can wea
pride, every step of the way

I'm expressive. Classic. Individualistic. How do | do it? Three words:
Boots & loafers
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FACEBOOK POSTS

STEP N0 An investment in

shoe protection
0 is an investment
mn yourself.
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CHERRY BLOSSOM

LIKES

275
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cherry
blossom.

Cherry Blossom
Shoe Care

|Home

ProductSenice

Cherry Biossom Shy

manufactured in the UK for over 100

www. twittee com'C

-
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FACEBOOK POSTS

Expecting rain today? Make sure you're protected with #CherryB D Cherry Blossom Shoe Care
Ultra Repel' Find out how at cherryblossor ). uk Do - >
#OrderToChaos

Nobody keeps your suede and nubuck shoes looking their best like Cherry
Blossom..

Head online now and grab one of our Suede and Nubuck Erasers to keep on
top of the muck this winter!
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Competitors have a
strong market pres-
ence and top of the
mind recall amongst

No digital
Presence for
the Brand

PROBLEMS




OBJECTIVES

REACH THE POTENTIAL USERS
PRESENT ON SOCIAL MEDIA
IN SIGNIFICANT NUMBER TO INCREASE

SALES

VIA DIGITAL
PROMOTION TO MAKE

OF THE BRAND. THE
BRAND GO

DIGITAL
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#LetYourShoeSpeak

Define your personality
with some well polished shoes!
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#LetYourShoeSpeak

Highlighting ) o NT
how cleaned/ Differentiating Virality

polished personalities through
shoes can based on the shoe

define h
personality shoe care memes
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@ FACEBOOK (:) WEBSITE
INSTAGRAM (1) MOBILE APPLICATION

oYOUTU BE

Branded SMS

IVR L=l MOBILITY °

Scratch Code
/

DIGITAL TOUCHPOINTS
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SOCIAL MEDIA

Synchronized activity on Facebook
and Instagram.

Dedicated YouTube channel for Ads, I
campaigns & videos.
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@)M PETITION
_ POSTS
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PAGE PROMOTION

Maturity
(After 1st
month)

#LletYourShoeSpeak
Campaign
Competition posts, Campaign
posts.




Product Post

MERA JOOTA HAI
b JAPANI

PAR POLISH. .
— - SIRFPAKISTANI!
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SAMPLE POSTS

Competition

How many variants does
PowerPlus polish have?
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#Le tYourSPn\e‘Speak <

‘

Clean shoes make A Avoid applying water
everythlng look great! TO SUED SHOES..

Powsnfpws POWER o~ PLUS
B VR, THEANTUIENT s T _ AR

#Letyourshoespeak Shoe Tips
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ADVERTISING

Convex interactive will allocate a budget of
Rs 50,000/- based on the campaign needs
and buzz.

This budget will be divided between PAGE
LIKES AND POST PROMOTION.

Power Plus can also suggest digital venues
where they wish to be advertised.

A media plan will be presented to Power
Plus once a way forward has been decided
between both parties.

NOW, YOU MUST BE WONDERING
WHY ADVERTISING IS IMPORTANT!
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A ADVERTISING
Reach out to

more people on

social platforms

IT IS BECAUSE... .

Target relevant
audience

Create talkability

N R B
PROMOTI1ON

_ gmmge

Increase Fan base
Create recall on our digital
properties
\

Increase brand
identity
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