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Saudi Arabia Health Trends
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Deaths Risk Factor, 
Saudi Arabia, 2017

https://ourworldindata.org/causes-of-death

https://ourworldindata.org/causes-of-death
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Common Cause of 
Death in Saudi 
Arabia 2017.

https://ourworldindata.org/causes-of-death

https://ourworldindata.org/causes-of-death
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Death By 
Demographic 
Breakdown

https://ourworldindata.org/causes-of-death

https://ourworldindata.org/causes-of-death
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Comprehensive Breakdown of Health by Ages

Saudi Arabia Health Trends
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5 – 14 
Years Breakdown

https://ourworldindata.org/causes-of-death

https://ourworldindata.org/causes-of-death
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15 – 49 
Years Breakdown

https://ourworldindata.org/causes-of-death

https://ourworldindata.org/causes-of-death
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50 – 69 
Years Breakdown

https://ourworldindata.org/causes-of-death

https://ourworldindata.org/causes-of-death
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70+
Years Breakdown

https://ourworldindata.org/causes-of-death

https://ourworldindata.org/causes-of-death
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Saudi Arabia 
Life Expectancy Rate

http://www.healthdata.org/saudi-arabia

http://www.healthdata.org/saudi-arabia
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Digital Health in Saudi Arabia

Attitudes Towards
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Arabs’ Attitudes 
towards Digital 
Health Care

Digitally Driven Healthcare Experience Saudi Arabia - Accenture
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of Digital Channels by Saudi Users

Usage Behaviour 
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Usage 
Behaviour
Of Digital
Health 
Management

Digitally Driven Healthcare Experience Saudi Arabia - Accenture
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Comprehensive Digital Snapshot of Saudi Users

Demographic Profiles, Device Usage, Daily Usage Frequency, Most 
Active Channels, E-Commerce Activities, Engagement Behavior
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Why to go Digital?
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Because..
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Competition Analysis
Nahdi & Dawaa
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1,219,374 people like this 211,842 people like this
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Nahdi Dawaa

Posting Frequency Per Week Interactions Per Week
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Nahdi Dawaa Snapshot of the Most Successful Content
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Competition Analysis
Pharmeasy & Saydl
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72,216 people like this 2,652 people like this
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Pharmeasy Saydl

Posting Frequency Per Week Interactions Per Week
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Snapshot of the Most Successful ContentPharmeasy Saydl

No Recent Posting by 
Saydl
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Key Findings
Nahdi, Dawaa, Pharmeasy & Saydl
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Comm. Strategy:

Media Type

Promotion Strategy:

Hajj Highlights, Promotions,
95% Arabic Content, Usage of
Vector Based Imgs & Real Shoot

Major Focus on Static content 
With limited videos

BTL, Social Media & Discount 
offering

Comm. Strategy:

Media Type

Promotion Strategy:

Self Branding, Special Days Posts
Random Highlights of Products with 
Real shoots and Vectors

Active Publishing of videos along
With static content

Social Media

Comm. Strategy:

Media Type

Promotion Strategy:

Leverage Trending Topics, Special
Days Posting, Health Awareness,
Self Branding, Random Facts

Moderately using video and 
Images Both through vectors 
and real photos

Competitions, Social Media 

Comm. Strategy:

Media Type

Promotion Strategy:

Highlighting Presence only

Through Vector videos and
Static Content

Not Active on Digital
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According to their 
recent activity and 
paid promotions, 
Pharmeasy
manage to get 
most paid 
impressions.
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Media & Content Strategy 
Categories.
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“The Distribution of Media Format has been allocated according to this data”
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Media Strategy and Execution

Pre-Hype (Awareness)

Launch

Post Launch

Video Video Static Static VideoStatic

Repost
User
Benefit
Announcement
(Video)

Repost RepostStatic

Features
(Video)

Convenience
(Video)

Features Value
(Video)

Convenience RepostValue

Repost

User
Benefit
Announcement
(Video)

User
Benefit
Announcement
(Video)

Quiz, Comp. Launch Across (Value, Features, Specs, Convenience)

Celebration Highlights Prize and Gift Highlights

Thanking Users Next Way Forward Suggestion based on results and engagement
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Tentative Timeline of Execution
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Establishing presence 
on Social Mediums

Timeline of Activities By Phases

1st Month 2nd Month

Social Media Setup

Pre-Hype Launch Post - Launch

Content Publishing

Brand Awareness

Paid Activities

Brand Engagement

Users Response Management

Monitor Results

Launch Reporting

Communication Channels: Facebook, Instagram, & Youtube As per the Social Media Data 
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Budget

Terms & Conditions:

1. All Marketing Campaigns are Subject to Approval from the Selected Channels (YouTube, Facebook, & Instagram)
2. It may be required to re-adjust the strategy and budgets in-case campaign is not approved by (Facebook, Insta or YT).
3. It may be required to create a Landing Page/ Website for YouTube Campaigns to begin.
4. The timeline for YouTube marketing may be extended depending on the creation of landing page or Website
5. Initiation of the campaign is subject to the availability of creative assets. (Images, Videos on the required dimensions)
6. An agency service fee may be applicable for the management/ Development and handling the tasks.
7. The proposed results are subject to change in-case of change in dollar rate.
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Total Investment Split
Budget Allocation

Allocation 
($)

Conversion to 
(Riyal) 

Channel Duration

Testing Budget
10,000

37500
Facebook, Instagram & 

Youtube
1 Month

Scaling Budget
20,000 75000 Facebook & Instagram

2 Months
20,000 75000 Youtube

Total Budget 50000 USD 187,500

Note: Dollor Conversion to Riyal on 23rd August 2019 is 3.75
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Test Investment (Breakup)
Expected Results
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Facebook & Instagram (Testing)
Facebook & Instagram (Test)

Channel
Allocated 

Budget in $
Conversion to 

(Riyal)

Break-up/ 
objective 

(Riyal)

Per day Spend 
(Riyal)

Objectives Per Day Results
Estimated 

Results

Facebook & 
Instagram

5,000 18,750

3,750
125 

Likes 150 4,500

3,750
125 

Video Views 
(Reach)

4000 120,000

3,750
125 

Brand Awareness 9000 270,000

3,750
125 

Post Engagement 400 12,000

3,750
125 

Post Engagement 
(Quiz, Campaign)

400 12,000

Note: Dollor Conversion to Riyal on 23rd August 2019 is 3.75
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YouTube (Testing)

*The Available impressions are calculated based on the campaign settings such as (Targeting, Location & Duration) but not the allocated budget 
or bid. Which means the higher the budget will result in more impressions from the available pool and the lower budget will result in less 
Less impressions from the pool. 

YouTube (Test)

Channel
Allocated 

Budget in $
Conversion to 

Riyal

Break-up/ 
objective 

(Riyal)

Per day spend
(Riyal)

Objectives
Per day 

available 
impressions*

Available 
Impressions for 

1 month*

Youtube 5,000 18750

4,688 156 Non-Skippable Ads 1,500,000
45,000,000 

4,688 156 Bumper Ads
600,000 18,000,000 

4,688 156 Skippable Ads
600,000 18,000,000 

4,688 156 Outsream
2,000,000 60,000,000 

Note: Dollor Conversion to Riyal on 23rd August 2019 is 3.75
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Scaled Investment
Expected Results
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Facebook & Instagram
Facebook & Instagram

Channel
Allocated 

Budget in $
Conversion To 

(Riyal)

Break-up/ 
objective

(Riyal)

Per day Spend
(Riyal)

Objectives
Per Day 
Results

Estimated 
Results

Facebook 
& 

Instagram
20,000 75,000

15,000 250 Likes 500 30,000

15,000 250
Video Views 

(Reach)
25000

1,500,000 

15,000 250 Brand Awareness 85000
5,100,000 

15,000 250 Post Engagement 2000
120,000 

15,000 250
Post Engagement 
(Quiz, Campaign)

2000
120,000 

Note: Dollor Conversion to Riyal on 23rd August 2019 is 3.75
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Youtube

The Available impressions are calculated based on the campaign settings such as (Targeting, Location & Duration) but not the allocated budget 
or bid. Which means the higher the budget will result in more impressions from the available pool and the lower budget will result in less 
Less impressions from the pool. 

Youtube

Channel
Allocated 

Budget in $
Conversion To 

Riyal
Break-up/ 
objective

Per day Spend Objectives
Per day 

available 
impressions*

Available 
Impressions 

for 2 month*

Youtube 20,000 75,000

15,000 250
Non-Skippable

Ads
1,500,000

90,000,000 

15,000 250 Bumper Ads
600,000 36,000,000 

15,000 250 Skippable Ads
600,000 36,000,000 

30,000 500 Outsream
2,000,000 120,000,000 

Note: Dollor Conversion to Riyal on 23rd August 2019 is 3.75
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Thank You.
In-case of any clarification required, then feel free to contact.


